
   

      
 

Keynote Speakers 

 
 
Captain Nikolaos Antalis, Associate Vice President Marine & Safety Royal Caribbean 
International Asia-Pacific (APAC).   
 

 
 
 
 
 
 
 
 

 
 
Melissa Witsoe, Product Manager Med, Asia, Australia & NZ, Windstar Cruises   
 

 
 
 
 
 
 
 
 

 
 
 
 
 
 
 

Captain Nikolaos Antalis is from Greece and joined Royal Caribbean 
International in 1996. He is a seasoned mariner having sailed all around the 
world. He is responsible for coordinating a smooth and safe operation of the 
ships of Royal Caribbean Cruises LTD, in Asia/Australia/NZ/South Pacific 
from the Marine Nautical and Safety perspective. 
 
His duties include investigating, inspecting and planning nautical operations 
in ports, addressing issues relating to Marine nautical operation and Safety; 
evaluating ports to determine feasibility for potential port of call for various 
ship classes; implementing strategies to develop and improve potential port 
infrastructure e.g. dredging projects, pier expansion and mooring 
improvements to meet berthing requirements across the fleet; 
collaboration and coordination with Port Operations and Deployment 
Itinerary Planning  to develop new itineraries and conduct feasibility studies 
on existing ones; itinerary vetting and review and ensuring safe and efficient 
operations. 

Melissa Witsoe is a resident expert for Windstar Cruises on the 
Mediterranean, Asia, Australia and New Zealand. With more than 22 years 
of experience in the Cruise & Travel Industry and a background that 
includes operations, sales and itinerary planning, she knows what appeals 
to today’s traveller. Melissa received her Bachelors degree in Education 
and Art, but was pulled into the travel industry early on as a guide in the 
state of Alaska.  She worked as a cruise line guide, then as a tour director, 
and then into sales.  
 
She expanded her experience to a land-based tour company for a few 
years before returning to the cruise industry.  At that point she went into 
her current Product Development role where for the past 11 years she has 
focused on numerous regions.   
 
Her current role with Windstar Cruises is multi-faceted.  She assists with 
itinerary planning, procures once in a lifetime cruise tour experiences for 
guests and also enhances the shipboard experiences by bringing local 
experts and entertainer onboard. “As Product Managers we work very 
closely with our local experts to really experience what the locals do. We 
find these small hidden treasures and weave them into the Windstar guest 
experience to give them an in-depth view of the region.” 



 
 
 
Adam Armstrong, Senior Vice President & Managing Director – Australia & New 
Zealand, Silversea Cruises   
 

 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
Michael Goh, President of Dream Cruises and Head of International Sales for Genting 
Cruise Lines 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Based in Silversea’s Sydney office, Adam will lead the future growth and 
development of Silversea in the region, taking the ultra-luxury cruise line to 
the next level during an exciting period of significant growth and investment 
for the brand.   
 
Originally from northern England, Adam has two decades of experience in 
the travel industry including commercial, product and strategy roles in the 
UK and Australia.   Having started his career at TUI Travel and the Carnival 
Corporation, Adam was most recently the Associate Vice President & 
Managing Director for Royal Caribbean Cruises Ltd in Australia & New 
Zealand.  Adam spent the last decade driving the growth and success of the 
Royal Caribbean, Celebrity Cruises and Azamara Club Cruises brands in the 
region – including the launch of Ovation of the Seas. 
 
Australia and New Zealand is Silversea’s third largest market and Silversea’s 
new flagship Silver Muse debuted in local waters for the first time in early 
2019, returning for an extended season of Australia, New Zealand and the 
South Pacific cruises in summer 2019/20.  Silversea has announced the 
launch of five new luxury vessels by 2023, including Silver Origin and Silver 
Moon in 2020.      

Michael Goh first joined Genting Cruise Lines in the year 2000 as the Vice 
President of Sales & Marketing for Star Cruises and as General Manager for 
the Singapore sales and marketing division. 
 
In 2008, he expanded his portfolio as the Senior Vice President of 
International Sales for Star Cruises and subsequently for Dream Cruises and 
Crystal Cruises’ sales and marketing in Asia - in line with the company’s 
brand expansion over the years. 
 
With more than 30 years of extensive experience in the Asian hospitality, 
travel and tourism industry, he was also part of the Hospitality Programme 
at the Singapore Institute of Technology in nurturing the next generation of 
hospitality professionals. At Genting Cruise Lines, he has been instrumental 
in developing the 3 cruise line brands and also the Asia Pacific cruise 
tourism industry in the last two decades. 
 
With his recent appointment as President of Dream Cruises & Head of 
International Sales, Genting Cruise Lines, he is set to lead Dream Cruises 
into its next chapter of growth as “Asia’s Global Cruise Line”, strengthening 
the brand and paving the successful arrival of the first of two 204,000 gross 
ton Global Class ships in 2021. 



 
 
 
 
Associate Professor Anne Hardy, University of Tasmania 
 

 

 

 

 

                        

Anne is the Co-Director of the Tourism Research and Education Network 
(TRENd) at the University of Tasmania. She grew up in Tasmania but lived 
for periods of time in Finland, the United Kingdom and Canada before 
returning permanently to her island state in 2007.   

 
Anne conducts research in three areas: the neo-tribal behaviour of 
tourists; sustainable tourism; and tracking tourists’ movement. Her work 
has been published in national and international journals and books and 
has been cited over 1200 times. Anne is the lead investigator on the 
Tourism Tracer project that has received international acclaim and awards; 
in 2018 it was made an official ‘research partner’ of the United Nations 
World Tourism Organisation’s Sustainable Tourism branch and more 
recently was commercialised.  
 
Anne is a board member of the Destination Southern Tasmania. She is 
passionate advocate for making research palatable, accessible and 
collaborative. 


