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Good progress on tourism recovery globally.

Source: United Nations World Tourism Organization (UNWTO), update May 2023

In 2023, around 235 million 
tourists travelled 
internationally in the first three 
months, 80% of 2019 levels

2019

1.5 
billion

Global tourist arrivals, 2019 to 2023

2020

2021

960 
million

2022

400 
million

455
million

2023



Source: United Nations World Tourism Organization (UNWTO), May 2023

International tourist arrivals, % change from 2019 level

Recovery accelerating across all regions. 
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How’s recovery in supply tracking across the regions?

Sources: Aviation data from United Nations World Tourism Organisation (UNWTO), Recovery Tracker; Bureau of Infrastructure and Transport Research Economics, 

Domestic aviation activity; International capacity data for Australia is sourced from Tourism Australia webinar; STR Global for Australia’s hotel occupancy.
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Here at home, recovery of tourism is well and truly underway.

Visitor expenditure

Total (international and domestic)

Source: Tourism Research Australia, International Visitor Survey and National Visitor Survey, Mar 2023

20232019

$152 billion

111% of 2019 spend levels

89% of 2019 visitor levels

By segment

64%

131%

0%

20%

40%

60%

80%

100%

120%

140%

International Domestic

53%

90%

0%

20%

40%

60%

80%

100%

120%

International Domestic

Relative to 2019

Trips

$169 billion



6

Domestic visitor expenditure has grown strongly…

Source: Tourism Research Australia, International Visitor Survey and National Visitor Survey, March 2023
Note: Capital cities include Gold Coast
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Holiday, 
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Other, 15%
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… though the recovery is uneven across segments.
Visitor expenditure in Australia, March 2023

Domestic

Source: Tourism Research Australia, International Visitor Survey and National Visitor Survey, March 2023
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International visitors are returning with a recent plateau.

Recovered

Source: Australian Bureau of Statistics, Overseas Arrivals and Departures

International visitor arrivals, share of 2019 level
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Source: Australian Bureau of Statistics, Overseas Arrivals and Departures

Holiday
Visiting friends and relatives

Business Convention

Holidaymakers are catching up after early lead in family reunions.
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…..outbound travel is slightly ahead but not much.

Recovered

Source: Australian Bureau of Statistics, Overseas Arrivals and Departures

Gap
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Domestic travel intentions remain strong.

Source: Deloitte Global State of the Consumer Tracker, August 2023

Question: How likely are you to do the following for leisure travel [take a domestic flight] in the next three months (% Very likely/Somewhat likely)? 
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Overseas travel intentions are strong and stable. 

Source: Deloitte Global State of the Consumer Tracker, August 2023

Question: How likely are you to do the following for leisure travel [take an international flight] in the next three months (% Very likely/Somewhat likely)? 

Likelihood to take an international flight for leisure travel in the next three months
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Cruising market intentions moderating to a realistic level.

Source: Deloitte Global State of the Consumer Tracker, August 2023

Question: How likely are you to do the following for leisure travel [cruise] in the next three months (% Very likely/Somewhat likely)? 

Australians’ likelihood to take a cruise in the next three months

Somewhat likely

Very likely
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Strong intentions across cruising segments.

Source: Deloitte Global State of the Consumer Tracker, August 2023

August 2022

B
y 

in
co

m
e
 l

e
v
e
l

Australians’ likelihood to take a cruise in the next three months, age group and income

B
y 

a
g

e
 g

ro
u

p

August 2023February 2023

27%

9%

4%

18%

9%

3%

18-34

35-54

55 and more

9%

8%

2%

6%

5%

4%

18-34

35-54

55 and more

14%

7%

3%

4%

5%

4%

18-34

35-54

55 and more

6%

15%

14%

8%

10%

10%

Low

Med

High

5%

6%

7%

3%

4%

7%

Low

Med

High

6%

7%

9%

3%

4%

5%

Low

Med

High

Somewhat likely Very likely



15

Headwinds starting to surface in key cruise source markets.

Source: Deloitte Global State of the Consumer Tracker, August 2022

Question: How likely are you to do the following for leisure travel [cruise] in the next three months (% Very likely/Somewhat likely)? 

Likelihood to take a cruise in the next three months – key source markets
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Cruising intentions remain upbeat.

Skift, 2021
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Will domestic travel demand dip as we start travelling overseas?

Source: Tourism Research Australia, National Visitor Survey. Outbound expenditure for Mar 2023 is an estimate. 

Domestic overnight trips and expenditure
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Will travel need to compete with other essential spending?

Source: Deloitte Global State of the Consumer Tracker, August 2023

Australians’ intention to spend on travel vs concerns over price increases for everyday purchases
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[Still] remarkable resilience in travel spending intentions.

Source: Deloitte Global State of the Consumer Tracker, August 2023

Questions: Over the next month, roughly how much do you expect to spend on the following?
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Travel spending increasing among higher income households.

Domestic overnight trips by annual household income, year ending March

Source: Tourism Research Australia, National Visitor Survey. Percentages represent change from 2019. 
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Source: Deloitte Global State of the Consumer Tracker, August 2023

Will travel need to compete with other essential spending?

Consumer intention to spend on travel vs concerns over price increases for everyday purchases
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Source: Deloitte Global State of the Consumer Tracker, August 2023

Questions: Thinking about your next leisure trip, which statements best describe how you are thinking about different aspects of your trip? 

How are Australians thinking about their next leisure trip? 

Will we be travelling differently in this cost of living crisis period?
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Source: Deloitte Access Economics Tourism Market Outlook, May 2023; Australian Bureau of Statistics, Overseas Arrivals and Departures; Tourism 
Research Australia, National Visitor Survey

What is the outlook for tourism from here?

Domestic overnight travel forecast, trips Forecast

Outbound travel forecast, trips

Forecast

Previous forecast
Tourism Market Outlook, 
December 2022
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Source: Deloitte Access Economics Tourism Market Outlook, May 2023; Australian Bureau of Statistics, Overseas Arrivals and Departures; Tourism 
Research Australia, National Visitor Survey

What is the outlook for tourism from here?

International travel forecast, trips Forecast

Previous forecast
Tourism Market Outlook, 
December 2022
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Travel is recovering, though uneven across segments

Travel is proving more resilient than some would think

Cruising intentions remain decidedly upbeat

The outlook for travel is positive, though the economic 
headwinds will shape some parts of the sector 

In closing



Thank you.

Adele Labine-Romain
National Travel, Hospitality and Leisure Sector Leader

Partner, Deloitte Access Economics

Contact: alabine-romain@deloitte.com.au

mailto:alabine-romain@deloitte.com.au
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